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Results Objective:
| ’ v  To investigate the impact of vendor’s
! Discussion & | activities on pedestrian behavior
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v' Safety, comfort and convenience can be

Discussion &
Conclusions

| \ . . .
Vethodoloay |mprove_d usmg_p_roper_desagn _of B
\ ) pedestrian facilities, without significant
, 1 \ side effect on vehicle traffic (Shriver,
\ Results ) 1997., Carsten et al. 1998)
I N v" Older pedestrians more cautious behavior

to anticipate specific traffic situation than
) younger walker (Bernhoft et al. 2007)
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— 18.00

ample: 334 respondents

Group of respondents:
v' Age: young, middle age, old
v Gender: male and female

v' Familiarity with the sidewalk: familiar,
unfamiliar
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ave enough space to avoid the vendor's
obstruction without decelerating my pace,

6. I think that the total width of sidewalk is wide
enough

Four agreement statements on pedestrian behavior
regarding vendors activities

1 intend to buy something from street vendors,

1.

2. I want to look around commoaodities sold by
vendors,

3.

I will still walk on the roadway (pavement)
even when the sidewalk is very crowded,

4. I will walk along this sidewalk only for shopping
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Statistically significant differences is tested using
Chi-square test (p<0.05)
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ces in following sidewalks conditions:
om vehicle traffic danger;
Literature Review Idewalk can accommodate wheelchair users;
: | | ~ | 3. No obstruction from physical features;
Methodology 4. Sufficient space to avoid obstruction from the
: 1 vendors; and
Results 5. Sidewalk width is sufficient
‘, | o | |
Siccussion & Slgmflcantly_ c_hffer_ence of t_he female middle age
Conclusions that familiar with the sidewalk more appreciate
- / with safety from trips, slips, and falls (x 2 =
4.76,df =1, N =77, sig = 0.038)
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& - i amiliarity differences can be found in

ar old male pedestrian is significantly
ore likely than unfamiliar groups to wants to

|

look around commodities sold by vendors (x 2

Methodology

=7.543,df =1, N =11, sig = 0.015).
v Young female pedestrian who is familiar with

|

the sidewalk is reported significantly always

Results

walk along at the sidewalk only for shopping

|

(x2=5.186,df =1, N =97, sig = 0.031)
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ree items found to be significant difference

Female middle age who are familiar with the
sidewalk are found to have more appreciation on
safety from trips, slips, and falls than unfamiliar
pedestrians.

Old male pedestrians who are familiar with the
sidewalk are found to want to look around in
commodities sold by vendors than unfamiliar
pedestrians.

Regarding walking in the sidewalk for shopping only,
the young female that familiar with the sidewalk is
found to be significantly different with unfamiliar

group.
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)f this study :

Ite to a better understanding of the
) /1or of sidewalk users
Literature Review ould be considered when implementing
) [ | physical countermeasures as well as campaigns
Methodology and information for sidewalk users.
) 1 ’13. needs for infrastructure improvement in order
( ) to enhance the safety and comfort for the
\ Results ) sidewalk users
i | . |4. Further research should be performed in some
Discussion & different locations to compare the kind of
Conclusions vendors activities and pedestrian behavior.
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